ASPIRE

Grow More

MBAPro”

Lead the business world with Aspire’s MBAPro™ Program Highlights

Program that uses Harvard Business Publishing's Target Age group 21 25 years

content as the foundation for a 4-8 course, 4
semester, 4-8 case workshop training. Let the Level MBA
learnings from the case studies used at Harvard

Program Duration 160-320 hours

Business School help you put management theory (“40h c )
rs per Course

into practice.

Modules 4-8
Benefits of MBAPro™

Enhance MBA experience and leadership potential
Develop global management skills through Harvard Features
Business School cases and Harvard Business Publish-
ing's eLearning course collection Multi-channel delivery including case workshops, instructor

Apply and practice management theory supervised by led training, eLearning, business simulations, videos, group dis-

accredited trainers trained in case delivery methodol- cussions and reading material e.g. Harvard Business Reviews
ogy and suggested book chapters

Curriculum designed for Employers by Employers; range of 4

Apply case learnings under Aspire supervision in Sum-
Core and 4 Elective MBA courses

mer Internships

Upgrade industry-readiness, job and compensation Global Proprietary Content - Harvard Business School cases

and Harvard Business Publishing's eLearning course collection
Faculty of institute will get an unique opportunity to get
trained on participant centered learning by Harvard Bussiness
Publishing

LMS access to all faculty & students

Summer Internships - students apply case learnings under
Aspire supervision

opportunities

MBAPro™

Each workshop will be of 2-3 days, Students access designated Each summer, Aspire will offer
6-8 hrs a day modules on Harvard summer training projects to
ManageMentor; an eLearning students that will adapt Harvard
portal Case Studies into an Indian
context and have students
working on real life field projects

Each Workshop would typically
cover Cases, Concepts around

Cases, Videos, Simulations, Harvard Would also typically cover Cases,
Business Review articles and book Videos, Harvard Business Review
chapters articles and book chapters Top 10% of Assesses in a class get

Covering “Core” and “Elective” The HMM modules and to Int.em Wit_h Indiar_1 corporates
MBA subjects relevant to the supporting content will be working on live projects
students in that semester delivered as ILT over multiple

Moderated by Aspire Faculty sessions

trained on Harvard Case Delivery Moderated by accredited College
methodology Faculty trained by HBP on PCL
methodology

4 Core and 4 Elective Courses available; um 4 Courses to be selected, | per s






